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Promotions 
are a 

steadily 
growing 
sector 

 
Why?  
THEY 

WORK! 
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Promotions can achieve a number of client goals 
•  Build email lists overall as a key asset, or in specific segments 

•  Build a segmented list for upcoming sales and promotions 

•  Build engagement or fan bases on social media 

•  Understand their market better, gain key insights from potential customers 
including current or future purchase intent 

•  More specific targeting of message than display can offer 

•  Building brand awareness overall or for a specific product or services 
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Promotions and Social Media go Hand in Hand 

•  Social Media and email are key drivers of entrants 

•  Must have PPC strategy  

•  Opportunities to build brand awareness amongst target audiences abound (on 
pages, and with PPC) 

•  Build upon people’s ability (and desire) to SHARE  

•  Share the contest, their point of view, their photos 

•  Excellent opportunity to build fan bases 
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To Be Successful 

•  The more you know about your client’s goals, the more ROI you can deliver 

•  Choose a partner that can help you grow revenue 

•  Dream Local Digital and BDN Maine use Second Street 

•  Understand how to create compelling campaigns and posts 

•  Go out and FIND the target audience  

•  Help your salespeople understand the value 

•  Create a calendar and prospect lists 
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Need Creative 
Ideas?  
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Case Studies 
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Henry Repeating Arms Company 
•  Goal: Build email database amongst target audience group 

•  Understand list segmentation to create campaigns post-contest that resonate and 
engage for future purchases 

•  In a niche market, creating solid ROI depended upon our ability to attract the right 
people to enter and segment the list 

•  Primary tactics:  

•  Social posting with small paid budget 

•  Outbound posts on related blogs, forums, social pages where target audience was 

•  Encouraging related sites to share 
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Brooks Trap Mill 

•  Goals: build engagement and fan base on Facebook, promote 
specific products or sales 

•  Contests run monthly, promoted on social with small PPC 
budget 

•  Some contests encourage engagement through submit your 
own photos, creates terrific content for future use 
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“When we run 
Facebook contests 
with Dream Local 
Digital and promote 
products, we see an 
increased stream of 
people coming into 
our stores to buy 
those products. It’s a 
great way to build 
awareness of our 
products and generate 
excitement around our 
business.”  
 
Josh Callahan - Retail 
Manager, Brooks Trap Mill 
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Anthony John’s Day Spa  

Goals: convert current single service clients to multiple service 
clients, increase engagement on Facebook posts 

Valentine’s Day Spa Package Giveaway, promoted with Facebook 
PPC 

Key takeaway: we would be able to provide them with valuable 
email addresses and specific service data for current and 
potential customers. 
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Valuable insights 





Where in the Maine Woods am I? 

Challenge: Limited audience and submissions, no revenue 

Goals: grow outdoors email list, increase participation in ongoing 
contest, find an advertising sponsor 

Solution: Relaunch the contest, add prizes and ask hiking related 
questions to learn more about our audience.  

 

@martha_ward 



@martha_ward 



@martha_ward 

Valuable insights 



More Contests Coming Soon 
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